PUSHI NG THE ENVELOPE SCENARI OS

QUESTI ONS

1. HOWDOES THE CONSUMER | NFLUENCE THE MARKETPLACE AROUND THE
WORLD?  WHAT IS THE | MPACT OF LI FESTYLE AND CULTURAL DI FFERENCES?
ARE THERE REG ONAL OR NATI ONAL CONSTRAI NTS OR FACTORS THAT

| NFLUENCE CONSUMER BEHAVI OR? W THI N THESE CONSI DERATI ONS, HOW DO
CONSUMERS UTI LI ZE GLOBAL TRANSPORTATI ON?  WHAT DCES THE AVI ATl ON
COMPONENT LOOK LI KE? WHAT DOES ACCESS TO SPACE LOOK LI KE?

STRONG, GLOBAL CONSUMER MARKET, (1. E. CONSUMER | S KI NG
STRONG DEMAND FOR COMMUTER AND Al R CARGO SERVI CE

H GH TURNOVER | N CONSUMER PRODUCTS

SPEED AND CONVENI ENCE W LL BE VERY | MPORTANT

STRONG DEMAND FOR LOW COST WORLDW DE Al R SERVI CE

NEED FOR QUI ET, LOW PCLUTI NG Al RCRAFT

LOVNER BARRI ERS TO ENTRY, LESS GOVERNVENT SUPPORT

DEM SE OF CONSUMER NATI ONALI SM

LOW COST ACCESS TO SPACE

| NCREASED DEMAND FOR SAFETY, DECREASE | N ACClI DENT RATE

2. DI SCUSS THE NATURE OF CGENERAL BUSI NESS ACTI VI TI ES AROUND THE
WORLD. HOW ARE THEY SERVI CI NG THEI R CUSTOVERS? VWHAT ARE THE
CONSTRAI NTS ON THEI R BEHAVI OR? HOW DO BUSI NESSES UTI LI ZE GLOBAL
TRANSPORTATI ON? WHAT DCES THE AVI ATI ON COVPONENT LOCK LI KE? WHAT
DCES THE ACCESS TO SPACE COVPONENT LOOXK LI KE?

MORE EFFI Cl ENT CAPI TAL MARKETS

DEVELOPMENT OF MORE ALLI ANCES OF CONVEN ENCE
MORE SHARI NG OF BUSI NESS RESOURCES

MORE DEMAND FOR LOW COST BUSI NESS TRAVEL

NEED FOR FASTER MOVEMENT OF GOODS TO MARKET
REDUCTI ON OF M DDLEMAN, JUST I N TI ME SERVI CE
BUSI NESS W LL DEMAND LOW COST ACCESS TO SPACE
H GH DEMAND FOR LOW COST Al R CARGO SERVI CE

TI ME, CONVEN ENCE, AND RELI ABLI TY ARE | MPORTANT
MORE DEMAND FOR DEPENDABLE TAKEOFF/ LANDI NG TI MES
H GH DEMAND FOR LOW COST WORLDW DE Al R SERVI CE
EFFI CI ENT Al R TRAFFI C CONTROL SERVI CE



3.

DI SCUSS THE ROLE OF LOCAL, NATI ONAL, REG ONAL, AND/ OR GLOBAL

GOVERNMENT AND REGULATORY AUTHORI TI ES TOMRD THE TRANSPORTATI ON
SECTOR AND THE GLOBAL AERONAUTI CS PRODUCTS AND SERVI CES | NDUSTRY.

SAFETY/ SECURI TY WLL BE A NATI ONAL RESPONSI BLI TY

Al R TRAFFI C CONTROL MOVI NG TOMNARDS PRI VATI ZATI ON

DEVELOPMENT OF MORE Al RPORT | NFRASTRUCTURE

Al R REGULATI ONS, Al R TREATI ES, CUSTOMS, LANDI NG TAXES

ASSURANCE OF LOCAL Al R TRAFFI C SERVI CE

CONTROL OF OVER FLI GHT

NO SE AND POLLUTI ON REGULATI ON

LESS WORLDW DE ECONOM C REGULATI ON, POCKETS OF LOCAL
CONTROL PROTECTI ON

NATI ONAL CERTI FI CATI ON AUTHORI TY.

4. SUVWMVARI ZE HOW THE GLOBAL CI VI LI AN AERONAUTI CS PRODUCTS AND
SERVI CE | NDUSTRY OPERATES

CONSUMER FRI ENDLY Al R TRAFFI C EXPLOSI ON

MARKET FORCES W LL DI CTATE DESI GV PRODUCT DEVELOPMENT
SHORTER PRODUCT DEVELOPMENT CYCLE

TOTAL OPERATI NG COSTS W LL BE DECREASED

ALL WEATHER CAPABI LI TI ES

QUI ETER, LESS FUEL EFFI Cl ENT, LESS POLLUTI NG

LOW COST MAI NTAI NABI LI TY, REPAI RABI LI TY AND OVERHAUL
SAFETY/ SECURI TY

Al R TRAFFI C EFFI Cl ENCY

| NCREASED CUSTOVER SERVI CES AND OPTI ONS

LOW COST | NCREASED CARGO TRANSPORTATI ON

GROMH | N ROTORCRAFT/ Tl LTROTOR TRAVEL

5. WHAT IS THE M LI TARY SECURI TY ENVI RONVENT LI KE? WHAT IS THE
| MPACT OF | NTERNATI ONAL OR DOVESTI C TERRORI SM? WHAT | S THE RCLE

OF THE U. S

| N DEALI NG W TH | NTERNATI ONAL SECURI TY? WHAT IS THE

RCLE OF THE U. S. M LI TARY? DESCRI BE THE AERONAUTI CS COVPONENT OF

THAT ROLE.

RCLE.

DESCRI BE THE | MPORTANCE OF ACCESS TO SPACE | N THAT

M LI TARY WLL BE USED FOR PCLI CI NG DUTI ES

| NCREASED PROTECTI ON FOR TERRORI SM

LI M TED ROLE OF M LI TARY AGAI NST TERRORI SM
NEED FOR RAPI D M LI TARY DEPLOYMENT CAPABI LI TY



| NCREASED ROLE FOR CRAF

GREATER SECURI TY RESPONSI BLI TY FOR MANUFACTURERS
AND OPERATORS

NEED FOR MORE UNVANNED VEH CLE AND SMVART WEAPONS

HEI GHTENED | NTELLI GENCE AND DATA MANAGEMENT

| NCREASED ACCESS TO SPACE REQUI RED FOR M LI TARY



